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Background

» Graduated in 1998 as a Policy studies major, but didn't know what she wanted to do for her career.

= Started at Nielsen in the summer of 98, she found the position through the Selective Liberal Arts Consortium (SLAC), which Dickinson is
a member of.

- There were no academics or experiences in the ‘90s at Dickinson related to marketing or market research

« She finds that working at Nielsen allows for a good work-life batance, and has been with the company for her entire career. (And she
enjoys the Nielsen sports teams too!)

- Started as a Research Analyst (She’s still an analyst but has added responsibilities like client management as VP)

» A Research analyst works closely with the client on research - surveys people’s likelihood to purchase a product, how frequently they
might purchase, whether there’s a good value, etc. Research Associates analyze data from surveys, forecast sales (how they plan to
advertise, how much money should be spent on advertising, % of stores the product should be in, whether to have store displays, whether
coupons should be available, etc.) Then the Research Associate makes a recommendation to a client on whether or not to launch the
product.

» Love that there’s lots of variety, lots of types of products and clients

« Now as a Vice President she guides her team with the process

About Nielsen

» Nielsen is a major player in the marketing industry

* Provides a complete view of what consumers are watching and buying

« Nielsen BASES focuses on what consumers are buying in the future

» Watch side of Nielsen includes collecting viewership and reporting out, analyzing collection data and making recommendations, and
online ratings (anew service)

» Lots of other companies that do what Nielsen does: IRI, Synovate, IPSOS, Research International

About Market Research
« It's a form of applied sociology — understand preferences and strategies of consumers and effects of marketing campaigns
* She focuses on new product development in consumer-packaged goods (For example, Oreo — She would work with Kraft, who is seeking
to develop a new line, like quadruple-stuffed Oreos). The process would occur as follows:
1-ldeation
-White space research: talking to consumers about what's not on the market, things consumers seek that aren’t currently available
-Brand equity research: understanding shortcomings with the brand to build equity
-Quantitative research: consumer focus groups
-Ethnographic research: following people and observing
2-Concept development (benefits of product, what name would be, cost, etc.)
3-Market testing (are consumers responding positively, how likely are they to purchase, how often will they purchase)
4-Price acceptance research (talk to consumers to determine ultimate price)
5-Launch (what should the advertising look like)
-Copy testing: test multiple versions of commercial; package testing
6-Assessment (measure ad effectiveness, marketing mix studies to assess)

Getting a Job in Market Research

» Backgrounds of candidates are varied (not a lot of hires with market research undergrad)

» Liberal arts background is great (liberal arts students are bright, can write well, are confident, can interact and do presentations)
- They also look for analytical thinkers, candidates that are motivated by continued learning

» Candidates take an assessment (math and writing sample evaluation of a “new product”)

« HR doesn’t do interviews, people in the job do it

Job Search Tips

» Resumes are progressively getting more impressive with quality (make sure to keep length to 1 page), focus on most relevant info.
« If you're taking the time to write a cover letter, make it different from the resume (play up things on your resume or the success
associated with something on your resume)

- Don’t be afraid to sell yourself in an interview (what have you excelled at, feedback from your professors and supervisors)




